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This is an example of a performance task. This is not the Fall, 2015 assessment for grade 7 
 

7th SAMPLE Grade ELA Performance Task 
  
Argumentative Essay Assignment 
 
You have read about obesity and the many organizations and people (parents, schools, the government, companies, etc.) 
who are involved with ending childhood obesity. Your assignment is to use the research sources to write a multi-
paragraph argumentative paper stating who is responsible to decrease obesity rates in children in the United States. Make 
sure you establish an argumentative claim and support your claim with reasons and details from the sources you have 
read. Clearly organize your article and elaborate on your ideas. Develop your ideas clearly and use your own words, 
except when quoting directly from the sources. Be sure to identify the sources by title or number when using details or 
facts directly from the sources.  
 
Argumentative Essay Scoring  
 
Your argumentative essay will be scored using the following: 
 

1. Organization/purpose: How well did you state and maintain your claim with a logical progression of ideas from 
beginning to end? How well did your ideas thoughtfully flow from beginning to end using effective transitions? 
How effective was your introduction and your conclusion? 
 

2. Evidence/elaboration: How well did you integrate relevant and specific information from the sources? How well 
did you elaborate your ideas? How well did you clearly state ideas in your own words using precise language that 
is appropriate for your audience and purpose? How well did you reference the sources you used by title or 
number? 
 

3. Conventions: How well did you follow the rules of grammar usage, punctuation, capitalization, and spelling? 
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 Obesity in America 
Source 1  

 
Remarks by the First Lady during White House Convening on Food Marketing to Children 

 
The following is an excerpt from a speech given by Michelle Obama on September 18, 2013 regarding elements of 
her “Let’s Move! Campaign.” 

 

When parents turn on Sesame Street or the Disney Channel, they know and trust that their kids won’t be bombarded with 
messages promoting unhealthy food. 

And that trust is valuable.  That trust is good for your businesses. That’s why so many of you in the private sector are 
leading the way on the issue….You’re serving as models for your industries, and it’s starting to make a difference… 

And I’m here today with one simple request and that is to do even more and move even faster to market responsibly to our 
kids.  Now, I want to be clear about what I’m asking here.   I am not asking anyone to take the fun out of 
childhood…treats are one of the best parts of being a kid….  And we need you to lead the way in creating demand [a 
need] for healthy foods so that kids actually start pestering [bothering] us for those foods in the grocery store.  And then 
parents actually start buying them, and then companies have incentives to make and sell even more of those foods. 

So healthier eating is starting to become the new norm for our kids.  This is what they’re getting used to, and for many, 
this is all they’ll ever know.  And as their palates [tastes] and their habits adjust, that could have a serious effect on their 
taste and preferences not just as children, but for the rest of their lives.  It could even affect what they ultimately buy and 
serve their own children in the future.  So this isn’t just some passing trend or fad. 

 
Source 2 

 
Packaged foods pack fewer calories; obesity still a problem, experts say 
By Los Angeles Times, adapted by Newsela staff  09.22.14 
 
American kids are eating healthier because companies have cut down the amount of calories in their packaged foods. A 
new study found that parents bought food with 101 less calories per person per day in 2012 than they did in 2007. But 
experts said it's not enough to stop children from becoming too overweight. 
The study looked at the results of a promise by big food companies to reduce the number of calories in their products. A 
calorie is a unit of energy in food. Too many calories lead to weight gain. The study was published Wednesday in the 
American Journal of Preventive Medicine. 
 
The study followed an earlier report on the work of the Healthy Weight Commitment Foundation. The group is made up 
of 16 big food companies. The companies agreed to reduce by 1.5 trillion the total number of calories in the packaged 
food they sold by 2015. Together, the companies make products that contain about a third of all the calories sold in 
America. 
Calorie Count Cut 
The companies reduced the number of calories in food they sold by an average of 78 calories per person. That comes to a 
total of 6.4 trillion calories. 
An independent review called it an “impressive” accomplishment. However, just 78 calories won’t stop children from 
becoming obese, or extremely overweight, which is unhealthy. Poor people and some minority groups need to eat even 
fewer calories per day and eat more vegetables and grains. 
 
“There has been a cultural shift in this country — especially households with kids have really started buying fewer 
calories,” said Barry Popkin. He is a professor in the School of Public Health at the University of North Carolina. Popkin 
and another researcher wrote the study. 
 
“The calories (in foods people) purchased has really gone down. And most of the decline is in the kind of food you and I 
would call junk food or junk beverages,” Popkin said. 
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Not all the news is positive, he said. “What we don’t have is an increase in beans, whole grains, produce.” People might 
buy them more if they became cheaper than packaged food. 
 
People are buying far less unhealthy foods, which means they are eating healthier, said Derek Yach. He is the executive 
director of Vitality Institute, a health research company. "In other words — both food quantity and quality is starting to 
improve,” he said. 
 
Fighting Childhood Obesity 
The 16 companies worked to reduce calories by making products with less calories. They also reduced calories in food by 
making servings for one person and changing the recipes of existing products, said Lisa Gable. She is the president of the 
Healthy Weight Commitment Foundation. 
 
The companies include General Mills, Kellogg, Kraft Foods and Cola-Cola. They are selling more lower-calorie versions 
of popular products, but that doesn’t mean they’re healthy, several experts said. 
 
“The lower-calorie products are driving the bus,” said Hank Cardello. He is a food analyst and former food industry 
executive. Nearly all the increase in food the 16 companies sold came from lower-calorie foods. 
 
There is more positive news in the fight against obesity in some groups of Americans. People who are obese are very 
overweight and have a body mass index (BMI) of more than 30. 
 
The overall average reduction of 78 calories a day is not enough to reduce obesity in children ages 2 to 19, Popkin and 
others wrote. It's actually less than half of what's needed to bring the obesity rate down to where it needs to be. They 
recommended that children should reduce the number of calories by at least 157. African-American young people and 
poor Americans should eat even less calories. 
 
Researchers congratulated the companies and called "upon them and other industry leaders … to go even further.” 
 
Legumes And Whole Grains 
Dr. James Marks is senior vice president at the Robert Wood Johnson Foundation. The foundation paid for the study. He 
said researchers still need to keep watch on the food companies. He called it a good first step. 
 
The companies’ pledge was part of first lady Michelle Obama’s work to end childhood obesity. In 2010, she began the 
"Let's Move" campaign to get kids to eat healthier and exercise. 
 
“She focused on kids and kids eating healthy. She brought a lot of attention to it,” Popkin said. “She did a big 
announcement with these companies and that put some pressure on them.” 
 
Packaged foods account for nearly two-thirds of the calories Americans eat, the researchers wrote. Some people think that 
people need to eat more fresh produce, legumes and whole grains. 
 
Food companies “recognize that the challenge of reducing obesity is one that requires everyone to do their part,” the 
Grocery Manufacturers of America said in a statement. The group said food companies have introduced more than 20,000 
healthier products. These have fewer calories, less fat and sugar, and more whole grains. The group also noted that full-
calorie soft drinks aren't being sold in schools anymore. 

 
 

Source 3 
PRO/CON: What should students have for lunch? 
By McClatchy-Tribune News Service, adapted by Newsela staff 09.29.14  
 
PRO: Putting healthier food on students' lunch trays 
WASHINGTON — As a new school year begins, American parents should support first lady Michelle Obama. She has a 
new plan to make school lunches healthier. It is based on science and nutrition. 
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The first lady wants to improve children's health through better eating and more exercise. America has a weight problem. 
Many people aren't just overweight, they are obese. Childhood obesity is a national problem: In 2012, 1 in 3 American 
children were overweight or obese. Overweight children may develop diseases, including heart disease and diabetes. 
 
Fewer Calories, More Whole Grains 
The Institute of Medicine is a group of scientists and health experts. It has pushed for healthier school meals. It 
recommends meals containing fewer calories, less fat and salt, and more fruit, vegetables and whole grains. Most parents 
would agree these are excellent goals. 
 
However, the government only sets guidelines. Each school system then makes its own menus. You also shouldn't believe 
ridiculous rumors. No matter what people say, there is nothing in the law that prevents bake sales or birthday cakes in the 
classroom. 
 
Still, there have been small problems. For instance, many high school athletes needed more protein than the guidelines 
allowed, so the government changed the rules. 
 
Most school systems are working with the rules. Nine out of every 10 now meet the new guidelines. Studies show most 
kids now like the new, healthier choices. 
 
Kids Will Enjoy Healthy Food 
But, some people don't want to improve the law. They just want to attack it. Health food supporters think junk-food sellers 
want to stop the new rules. They say junk-food sellers are trying to push our leaders in Congress to stop any changes in 
the law.  
 
Kids avoid healthy food, but with enough time they come to enjoy it. School systems that made the changes slowly found 
students more ready to accept them. 
 
The government has given food and money to our schools to improve student nutrition for years. It has been good for the 
kids, good for education and good for our country. Over the years, aid has helped kids afford breakfast as well as lunch.   
 
Obama’s plan is just the newest effort to make sure our kids eat right at school. Every parent should support it. 
CON: Keep government out of the school cafeteria 
WASHINGTON — Our national school meal program should meet the needs of students. To do that, parents must be 
allowed to decide what’s best for their children. First lady Michelle Obama has pushed for new changes to the program. 
She seems to think our government knows better than parents. 
 
Unfortunately, new school meal rules ignore parents. The first lady pushed for the Healthy, Hunger-Free Kids Act of 
2010. Its new rules started to go into effect two years ago. 
Many people do not agree with the rules. 
 
The School Nutrition Association represents more than 55,000 school nutrition experts. It sent a letter to the first lady 
expressing “disappointment." The group said she made comments that put down school nutrition workers. 
 
Worries About Wasted Food 
The new meal rules try to control everything about school meals. They control calories, nutrition in meals and meal sizes. 
Some schools have left the program. They would rather not get the huge amounts of money the government offers, to 
avoid all the government's rules. 
 
Our government claims that parents need help. It believes parents can’t make sure their kids eat properly at school. Of 
course, parents can’t know every single thing that their children eat at school. Yet this doesn’t mean parents haven’t 
taught their children how to make the right choices. 
 
The new rules don’t let states and school leaders have enough say. They don't give them the freedom to deal with the 
concerns of parents. If they did, it would help officials better meet the needs of their students. Not only that, but it would 
also give parents more say in the food provided through meal programs. 
 



 

23 

The rules have been criticized by nutrition experts. The Government Accountability Office investigates issues for the 
government. It surveyed state nutrition officials. It found that officials had concerns about the lunch rules. There were 
worries about wasted food and the costs of meeting the new rules. The rules make lunches cheap for students, but they 
cost schools money. 
 
Students Don't Like the Lunches 
The National School Board Association said, “School boards cannot ignore the higher costs" created by the rules. Some 
schools have reportedly even taken money away from teacher pay to cover the extra costs. Worse, students are disgusted 
by the food provided to them. The GAO report said that students in one district refused to eat school lunches for three 
weeks. Students are posting their anger over the program using Twitter at “#ThanksMichelle.” 
 
The first lady and other supporters of the rules haven't listened to complaints. They’ve even opposed giving some poorer 
schools a one-year break from going along with the rules. Nothing, it seems, will be allowed to slow it from taking effect. 
 
And that’s a shame. The meal rules aren’t fit for our kids. They need to be stopped. 
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4-Point Argumentative Writing Rubric Seventh Grade  
Score Establishment of Purpose/Focus and Organization Development: Language and Elaboration of Evidence Conventions 

L.2a-f  
 

4 

Statement of Purpose/Focus 
RI.1, W.2a, W.2.b 

Organization 
W.2c, 2d 

Elaboration of Evidence 
RI.7, W.8 

Language and Vocabulary 
L.3a-b 

The response is fully 
sustained and consistently and 
purposefully focused: 
• controlling idea or main 

idea of a topic is focused, 
clearly stated, and strongly 
maintained 

• controlling idea or main 
idea of a topic is introduced 
and communicated clearly 
within the context 

The response has a clear and effective organizational 
structure creating unity and completeness: 
• effective, consistent use of a variety of transitional 

strategies 
• logical progression of ideas from beginning to end 
• effective introduction and conclusion for audience 

and purpose 
• strong connections among ideas, with some syntactic 

variety 
• alternate and opposing argument(s) are clearly 

acknowledged or addressed 

The response provides thorough and 
convincing support/evidence for the 
controlling idea or main idea that 
includes the effective use of sources, 
facts, and details. The response achieves 
substantial depth that is specific and 
relevant: 
•  use of evidence from sources is  

smoothly integrated, comprehensive, 
and concrete 

•  effective use of a variety of elaborative 
techniques 

The response clearly and 
effectively expresses ideas, 
using precise language: 
• use of academic and 

domain-specific vocabulary 
is clearly appropriate for the 
audience and purpose 

The response demonstrates a 
strong command of 
conventions: 
• few, if any, errors are present 

in usage and sentence 
formation 

• effective and consistent use 
of punctuation, capitalization, 
and spelling 
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The response is sufficiently 
sustained and generally 
focused: 
• focus is clear and for the 

most part maintained, 
though some loosely related 
material may be present 

• context for the controlling 
idea or main idea of the 
topic is sufficient 

The response has an evident organizational structure 
and a sense of completeness, though there may be 
minor flaws and some ideas may be loosely connected: 
• sufficient use of transitional strategies with some 

variety 
• sufficient progression of ideas from beginning to end 
• sufficient introduction and conclusion 
• sufficient, if slightly inconsistent, connection among 

ideas 
• alternate and opposing argument(s) are adequately 

acknowledged or addressed 

The response provides sufficient 
support/evidence for the controlling idea 
or main idea that includes the use of 
sources, facts and details: 
• some evidence from sources is 

integrated, though citations may be 
general or imprecise 

• sufficient use of some elaborative 
techniques 

The response sufficiently 
expresses ideas, employing a 
mix of precise with more 
general language: 
• use of domain-specific 

vocabulary is generally 
appropriate for the audience 
and purpose 

The response demonstrates an 
adequate command of 
conventions: 
• some errors in usage and 

sentence formation may be 
present, but no systematic 
pattern of errors is displayed 

• adequate use of punctuation, 
capitalization, and spelling 
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The response is somewhat 
sustained and may have a 
minor drift in focus: 
• may be clearly focused on 

the controlling or main idea, 
but is sufficiently sustained 

• controlling idea or main 
idea may be unclear and 
somewhat unfocused 

The response has an inconsistent organizational 
structure, and flaws are evident: 
• inconsistent use of transitional strategies with little 

variety 
• uneven progression of ideas from beginning to end 
• conclusion and introduction, if present, are weak 
• weak connection among ideas 
• alternate and opposing argument(s) may be confusing 

or not acknowledged 

The response provides uneven, cursory 
support/evidence for the controlling idea 
or main idea that includes partial or 
uneven use of sources, facts, and details: 
• evidence from sources is weakly 

integrated, and citations, if present are 
uneven 

• weak or uneven use of elaborative 
techniques 

The response expresses ideas 
unevenly, using simplistic 
language: 
• use of domain-specific 

vocabulary that may at 
times by inappropriate for 
the audience and purpose 

The response demonstrates a 
partial command of 
conventions: 
• frequent errors in usage may 

obscure meaning 
• inconsistent use of 

punctuation, capitalization, 
and spelling 
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The response may be related 
to the topic buy may provide 
little or no focus: 
• may be very brief 
• may have a major drift 
• focus may be confusing or 

ambiguous 

The response has little or no discernible organizational 
structure: 
• few or no transitional strategies are evident  
• frequent extraneous ideas may intrude 
•alternate and opposing argument(s) may not be 

acknowledged 

The response provides minimal 
support/evidence for the controlling idea 
or main idea that includes little or no use 
of sources, facts, and details: 
• use of evidence from the source 

material is minimal, absent, in error, or 
irrelevant 

The expression of ideas is 
vague, lacks clarity, or is 
confusing: 
• uses limited language or 

domain-specific vocabulary 
• may have little sense of 

audience and purpose 

The response demonstrates a 
lack of command of 
conventions: 
• errors are frequent and severe 

and meaning is often obscure 

0 A response gets no credit if it provides no evidence of the ability to (fill in with key language from the intended target). 
Adapted from “Smarter Balanced Informative-Explanatory Writing Rubric (Grades 6-8)” 
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